Leading Business by Design
(Ponb gn3anHa B bu3sHece)
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- The Designer

-
m: u&m = The word “engineer” covers a variety expertise....the créme de
&si to = fa creme of these are the designers.
gl'l Impl'we They are enthusiasts who seek something more than wealth and

products and services power.
Not only must they create the drawings which can be explicitly

interpreted into instructions which can be manufactured...but

they must liaise with other designers to ensure that their parts

will match exactly ..and that the whole can be manufactured and

assembled as an engine .

[Designers] are the “Keepers of the trade”....They are indeed an
elite body.

At the end of the day, they have the most satisfying and
rewarding job of all. They can look at an engine and say, “ |
created those parts and they are exactly as | saw them in my
mind....and they work!"
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Design is customer-centered ([dn3annH opneHTUPOBaH Ha
noTpebuTena/KNneHTa)

Design is most powerful when culturally embedded
(n3aH CTaHOBUTCA MOLLHbIM UHCTPYMEHTOM, KOraa
BHeJpeH B KYJIbTYpYy KOMMNaHNW)

Design can add value to any organization (Qun3anH
CnocobeH NoBbICUTb A0OGABNEHHYIO CTOMMOCTb
NPOAYKTOB 11060 KOMMNaHUK)
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1994 - 2004

Value on 29 December 2004 of £1,000 invested on 28 December 1994

il the Dasign Index £3,626 B

it the FTSE 100 £1,570 |

Chart 1: Ten-Year Performance 1995-2004
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DESIGN-CENTRIC
ORGANIZATIONS:
APPLE

COCA-COLA

FORD
HERMAN-MILLER

IBM

INTUIT
NEWELL-RUBBERMAID
NIKE

PROCTER & GAMBLE
STARBUCKS
STARWOOD
STEELCASE

TARGET

WALT DISNEY
WHIRLPOOL
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3BOJIIOLINA NOHATNA AN3alHa
HOBble KOMNneTeHunn B paboTte gnsanHepa
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HAYNHATD oueHunBaTb AN3alH B KayecTBe
ON3HeC-MHCTPYMEHTa



